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The  Farmer  Cooperat ive  Service  conduct s  research  studies  and 
service  act  ivit  ies  of  assi  stance  to  farmers  in  connect  ion 
with  cooperat ives  engaged  in  market  ing  farm  products ,  pur- 
chasing farm  suppl ies ,  and  supplying  business  services .  The 
work  of  the  Service  relates  to  problems  of  management,  organ- 
ization, pol  icies ,  merchandising,  product  quality,  costs, 
efficiency ,    and  membership . 

The  Service  publ ishes  the  results  of  the  studies;  confers 
and  advises  with  officials  of  farmer  cooperat  ives ;  and  works 
with  educat ional  agencies ,  cooper  at  ives ,  and  others  in  the 
d  i  sseminat  ion  of  in  for  mat  ion  relating  to  cooperat  ive 
principles    and  pract ices . 


FARMERS'  EQUITIES  IN  THEIR  MARKETING 
AND  FARM  SUPPLY  COOPERATIVES,  1954 

by:      Nelda   Griffin,    Helim   H.    Hulbert   and   Kelsey  B.    Gardner 

Agricultural  Economists 

Farmers'  financial  interest  in  the  10,056  marketing  and  farm  supply 
cooperatives  listed  with  Farmer  Cooperative  Service  for  1954  is  estimated 
at  a  total  of  $1,808,861,000.  Farmers'  equities  in  marketing  cooper- 
atives amounted  to  $1,216,844,000;  in  farm  supply  associations, 
$592,017,000.  These  figures  represent  an  increase  of  39  percent  above 
the  $1,298,431,000  reported  for  marketing  and  farm  supply  associations 
for  1950.  This  is  an  average  annual  increase  over  the  4  years  of  9.8 
percent,    using   1950   as    a  base. 

Estimates  for  1954  of  farmers'  equities  in  their  marketing  and  farm 
supply  cooperatives  were  made  possible  by  reports  from  individual  coop- 
eratives on  equity  capital  furnished  Farmer  Cooperative  Service.  These 
figures  were  part  of  its  nationwide  study  of  methods  of  financing 
farmer    cooperatives. 

In  preparing  these  estimates,  duplications  arising  from  intercooperative 
investments,  such  as  stock  owned  by  a  local  cooperative  in  a  regional 
association,  were  eliminated.  Patronage  refunds  retained  by  a  regional 
for  capital  purposes  and  appearing  on  the  balance  sheet  of  its  member 
associations  have  likewise  been  eliminated.  Thus  the  final  figures 
represent  farmers'  net  equities  in  their  marketing  and  farm  supply 
cooperatives . 

Investments  of  almost  $20  million  in  banks  for  cooperatives  owned  by 
marketing   and   farm   supply    cooperatives    are    included   in    these   estimates. 

Practically  no  nonfarmer  ownership  is  represented  in  these  figures.  Non- 
farm  or  nonmember  investment  in  farmers'  marketing  and  farm  supply  coop- 
eratives is  usually  represented  by  preferred  stock  and  is  believed  to  be 
of   little   significance    in   relation   to   total    owner    interest. 

CHANGES  IN  FARMERS'    EQUITIES   IN  RECENT  YEARS 

Comparable  estimates  of  farmers'  equities  in  their  marketing  and  farm 
supply  cooperatives  were  made  by  this  Service  in  1949  and  1950. 1 
Farmers '  equities  in  their  marketing  and  farm  supply  associations  totaled 
$1,148,203,000  in  1949.  By  1950,  1  year  later,  farmers'  equities  had 
grown    to   $1,298,431,000,    a   little  better    than    a   13  percent    increase. 

In  1954,  the  figure  was  $1,808,861,000.  Thus  from  1950  to  1954  farmers' 
equities  in  their  marketing  and  farm  supply  cooperatives  increased  by 
over   $500  million   dollars,    or    the   39   percent   figure   given   earlier.      This 
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amounts  to  an  average  annual  increase  over  the  4  years  of  9.8  percent, 
based  on  1950.  Throughout  this  report  equity  figures  for  1950  are  used 
as  a  base  in  determining  the  average  annual  increase  in  farmers'  equities 
for    the   4-year   period,    1950    to    1954. 

Farmers'  interest  in  marketing  and  purchasing  cooperatives  comprised 
over  half  of  the  total  interest  of  farmers  in  all  types  of  farmer 
cooperatives  in  1950  and  1954.  When  farmers'  financial  interest  in 
mutual  telephone,  irrigation  and  fire  insurance  companies,  rural  electric 
cooperatives,  production  credit  associations,  and  national  farm  loan 
associations  are  added  to  their  equity  in  marketing  and  farm  supply 
cooperatives,  the  total  for  January  1,  1955,  becomes  $3,120  million. 
The    comparable    total    for   January    1,    1951,    was    $2,275  million. 

Total  assets  of  agriculture  are  estimated  annually  by  the  Agricultural 
Research  Service,  U.  S.  Department  of  Agriculture,  and  published  in  the 
Balance  Sheet  of  Agriculture.  The  total  of  these  assets  is  represented 
by  real  estate,  livestock,  machinery  and  motor  vehicles,  stored  crops, 
household  furnishings  and  equipment,  cash  (including  bank  deposits), 
U.    S.    Savings   Bonds,    and   investments    in   cooperatives. 

The  1955  Balance  Sheet  (Agricultural  Information  Bulletin  No.  145)  re- 
ported the  latest  figures  for  January  1,  1950,  1951,  and  1955.  Based 
upon  estimates  of  farmers'  investments  in  their  marketing  and  farm 
supply  cooperatives  prepared  by  Farmer  Cooperative  Service  and  used  in 
the  Balance  Sheet  of  Agriculture,  farmers  had  .83  of  1  percent  of  their 
total  assets  invested  in  their  cooperatives  in  1949.  The  percentage  for 
1950  was  .84  of  1  percent,  thus  indicating  little  relative  change 
between  the  2  years.  The  comparable  percentage  for  1954  was  1.11 
percent  --  an  increase  of  .28  of  1  percent  over  the  5-year  period. 
Farmers'  investments  in  their  marketing  and  farm  supply  cooperatives  as 
"off-farm"  tools  of  farming  operations  continue  to  remain  at  relatively 
low   levels   compared   to    total    agricultural    assets. 

Cooperatives  listed  with  Farmer  Cooperative  Service  are  classified 
according  to  principal  type  of  business.  Of  the  10,056  associations 
included  in  this  report,  6,685,  or  66  percent,  are  classified  as  mar- 
keting cooperatives  and  subdivided  by  commodity  groups.  The  other 
3,371,  or  34  percent,  are  classified  as  farm  supply  cooperatives. 
Service  cooperatives,  those  associations  performing  such  functions  as 
drying,  picking,  or  warehousing,  which  make  up  only  2  percent  of  the 
total,    are    included  with  marketing   associations. 

The  1949,  1950,  and  1954  estimates  of  farmers'  equities  in  their  market- 
ing and  farm  supply  associations  do  not  represent  identical  associations 
for  each  year.  Rather,  they  represent  the  total  equity  capital  in  all 
marketing  and  farm  supply  associations  at  the  time  the  reports  were 
made.  Each  year  new  associations  are  added  to  the  list  maintained  in 
Farmer  Cooperative  Service,  and  other  names  are  dropped  as  cooperatives 
go  out  of  business  due  to  consolidations,  mergers,  or  unsuccessful 
operations. 


Table  1  shows  the  total  number  of  associations  listed  with  Farmer  Coop- 
erative Service  for  each  of  the  3  years  and  the  total  equity  capital  for 
each   year. 

The  associations  have  been  divided  into  groups  representing  their 
principal  kinds  of  business.  The  associations  in  each  commodity  group 
are  not  identical  for  each  of  the  3  years,  but  represent  total  associa- 
tions classified  in  each  commodity  group  each  year  and  total  equities  by 
groups . 

Many  of  the  cooperatives  handle  more  than  one  commodity  and  provide  both 
marketing  and  purchasing  facilities  for  farmer  members.  The  dollar 
volume  of  such  cooperatives  is  examined  each  year  and  associations  are 
reclassified  after  they  have  consistently  shown  for  3  years  a  larger 
volume  of  business  in  a  commodity  other  than  the  one  they  were  organized 
to  handle.  Therefore,  the  same  association  may  be  classified  as  market- 
ing in  1950  and  farm  supply  in  1954.  This  explains  why  some  of  the 
commodity  groups  listed  in  Table  1  show  a  decrease  in  total  equity 
capital,  even  though  equity  capital  of  identical  associations  over  the 
4-year  period   reflects    an    increase. 


Table    1.    -   Farmers'    equities   in  marketing   and  farm  supply  cooperat ives ,     1949,     1950, 
and  1954 


Associations   grouped    according 
to  principal    activities 

Number   of 
associations 

Farmers'    equities 
(thousand   dollars) 

1949 

1950 

1954 

1949 

1950 

1954 

Marketing 


Cotton  and  cotton  products 

Dairy  products 

Dry  beans  and  peas 

Fruits  and  vegetables 

Grain 

Livestock  and  livestock  products 

Miscellaneous  marketing 

Nuts 

Poultry  and  eggs 

Rice 

Service 

Soybean  processing 

Sugar  and  sugar  products 

Tobacco 

Wool  and  mohair 


513 

519 

2,080 

2,047 

10 

10 

874 

866 

2,184 

2,114 

551 

615 

455 

164 

40 

42 

140 

132 

35 

40 

63 

217 

3 

3 

48 

49 

16 

17 

122 

115 

546 

1,876 

15 

733 
2,162 

517 
64 
42 

154 
58 

241 

8 

63 

29 

177 


$43,964 

178,895 

1,852 

163,898 

272,840 

15,222 

16,851 

10,832 

39,788 

11,609 

10,196 

1,861 

567 

5,779 

4,709 


$50,372 

210,020 

1,993 

176,502 

302,297 

16,836 

16,738 

13,255 

43,773 

12,165 

7,393 

1,962 

389 

7,242 

5 ,  095 


$96,760 

274,878 

3,396 

241,386 

441,581 

23,138 

10,185 

18,947 

41,113 

21,936 

8,926 

3,691 

8,859 

18,186 

3,862 


Total 


7,134 


6,950 


6,685 


778,863    866,032   1,216,844 


Farm  supply 


2,985  3,085  3,371  369,340        432,399  592,017 


Totals    for   marketing    and 
farm  supply   associations 


10,119  10,035  10,056        1,148,203    1,298,431      1,808,861 


Includes  stock  owned  In  banks  for  cooperatives  but  excludes  duplications  arising  from  lntercooperatlve  Invest- 
ments. 


CHANGES  IN  EQUITY  CAPITAL  BY  TYPE  OF  ASSOCIATION 

This  section  will  discuss  the  individual  changes  in  equity  capital  by 
type  of  association. 

Farm  Supply  Associations 

There  were  286  more  associations  classified  as  farm  supply  cooperatives 
in  1954  than  in  1950 — a  9  percent  increase  in  number  of  associations. 
Total  farmers'  interest  in  farm  supply  associations  increased  over  the 
4-year  period  36.9  percent.  This  represents  an  average  increase  of 
9.2  percent  annually. 

Marketing  Associations 

The  increase  in  the  number  of  farm  supply  associations  between  1950  and 
1954  was  offset  by  a  decrease  in  the  number  of  marketing  associations. 
The  total  number  of  cooperatives  classified  by  Farmer  Cooperative  Service 
as  marketing  associations  in  1954  was  6,685 — 265  less  than  reported  in 
1950. 

Total  farmers'  equities  in  all  marketing  associations  reflect  an  average 
annual  increase  from  1950  to  1954  of  10.1  percent. 


Equities  in  Marketing  and  Farm  Supply  Cooperatives 

1954 


FARM    SUPPLIES 

GRAIN 

DAIRY 

FRUITS  and  VEGETABLES  ■• 

COTTON 

SPECIAL  CROPS 

POULTRY  and   EGGS 

LIVESTOCK  and  W00I 

MISC.  MARKETING  &  SERV 
NUTS 


100  200  300  400 

DOLLARS  -  MILLIONS 


500 


600 


Within  the  marketing  group,  all  but  three  commodity  fields  reflect  a 
substantial  increase  in  total  farmers*  equity.  However,  since  the  growth 
or  decline  in  farmers'  equity  in  each  commodity  group  depends  upon  many 
factors,  each  commodity  group  will  be  discussed  individually. 

Cotton  and  Cotton  Products 

The  average  annual  increase  in  farmers'  investments  in  their  cotton 
associations  from  1950  to  1954  was  23  percent.  The  total  number  of 
associations  classified  as  "cotton  and  cotton  products"  increased  during 
the  4-year  period  by  5  percent,  which  partly  accounts  for  the  rather 
significant  increase  in  equity  capital. 

Dairy  Products 

Over  2,000  associations  were  classified  as  dairy  marketing  cooperatives 
in  1950.  Reports  for  1954  reflect  an  8  percent  decrease  in  total  number 
of  associations  in  this  group  since  1950.  However,  total  equity  capital 
of  dairy  associations  in  1954  was  almost  31  percent  more  than  reported 
in  1950 — an  average  annual  increase  of  7.7  percent. 

Fruits  and  Vegetables 

The  total  number  of  fruit  and  vegetable  associations  listed  in  1954  was 
15  percent  less  than  the  total  number  classified  as  fruit  and  vegetable 
cooperatives  in  1950.  Total  equity  in  all  fruit  and  vegetable  Coopera- 
tives in  1954,  however,  reflects  an  increase  over  the  4  years  of  almost 
37  percent.  This  is  an  average  increase  of  a  little  better  than  9  per- 
cent each  year. 

Grain 

The  total  number  of  associations  classified  in  1954  as  grain  cooperatives 
varied  only  slightly  from  the  1950  total  —  2,162  in  1954  compared  with 
2,114  in  1950.  Estimates  of  total  farmers'  interest  in  grain  coopera- 
tives in  1954  are  46  percent  higher  than  1950  estimates.  This  reflects 
an   average    annual    increase   of   11.5  percent   for    the   4   years. 

Livestock   and   Livestock  Products 

The  total  number  of  associations  handling  livestock  and  livestock  products 
was  517  in  1954  compared  to  615  in  1950--a  16  percent  decrease.  This 
decrease  in  number  of  associations  can  be  largely  accounted  for  by  small 
livestock  shipping  associations  that  ceased  to  operate  between  1950  and 
1954.  Total  equity  capital  of  livestock  associations  increased  37.4 
percent    from    1950   to    1954 — an   average    annual    increase    of  9.4  percent. 

Poultry   and   Eggs 

Associations  in  the  group  primarily  marketing  poultry  and  eggs  show  a 
17  percent  increase  in  number  of  associations,  but  reflect  a  6  percent 
decrease    in   farmers'    equity    from    1950   to   1954.    During    this   4-year   period 
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some  larger  associations  formerly  classified  as  poultry  and  egg  market- 
ing were  reclassified  as  farm  supply  associations.  This  reclassifica- 
tion accounts  for  the  decrease  in  the  total  equity  capital  of  the 
poultry   group. 

Wool    and  Mohair 

The  total  number  of  associations  primarily  marketing  wool  and  mohair 
increased  from  1950  to  1954  by  almost  54  percent.  This  increase  in 
number  of  associations  is  accounted  for  almost  exclusively  by  local 
cooperative  wool  pools  listed  with  Farmer  Cooperative  Service  since 
1950.  Total  farmers'  equity  in  all  wool  and  mohair  cooperatives  was 
over  $1  million  or  24  percent  less  in  1954  than  4  years  earlier,  due 
largely    to  heavy   over-advance   losses    incurred   in   1951. 

Miscellaneous  Marketing   and   Special    Crops 

Miscellaneous  marketing  associations  reflect  a  39  percent  decrease  in 
total  equity  capital  from  1950  to  1954.  This  is  accounted  for  by  the 
large  decrease  in  the  number  of  associations  classified  as  miscellaneous 
marketing.  In  1950,  164  associations  were  classified  as  miscellaneous 
marketing,  whereas,  in  1954  only  64  associations  were  included  in  the 
miscellaneous   group. 

On  the  contrary,  there  was  a  significant  relative  increase  in  the  number 
of  associations  classified  as  dry  beans  and  peas,  rice,  soybean  process- 
ing, sugar  and  sugar  products,  and  tobacco.  As  a  result,  the  average 
annual  increase  from  1950  to  1954  in  these  commodity  groups  varies 
from  17.6  percent  for  dry  beans  and  peas  to  37.8  percent  for  tobacco 
associations . 


